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Learning Map

Course Credit- 4

Content Course Credit Page No
BLOCK 1 Introduction to Marketing 0.8 1
Unit 1: INTRODUCTION TO MARKETING. 2
Unit 2: THE MARKETING PROCESS 40
Unit 3: UNDERSTANDING THE MARKETING ENVIRONMENT 73
BLOCK 2 Market Segmentation 0.8 95
Unit 4: INTRODUCTION TO MARKET SEGMENTATION - 96
Unit 5: BASES FOR SEGMENTATION, SEGMENTING BUSINESS MARKETS 123
Unit 6: PREVIEW CASE - BUYER BEHAVIOUR MODEL, BUYING CHARACTERISTICS 159
INFLUENCING CONSUMER BEHAVIOUR

BLOCK 3 Marketing Research 0.8 188
Unit 7: MARKETING RESEARCH 189
Unit 8: THE ROLE OF MARKETING PLANNING 232
Unit 9: DEMAND MEASUREMENT AND SALES FORECASTING. 263
BLOCK 4 Product Decision 0.8 294
Unit 10: PRODUCT DECISIONS 295
Unit 11: PRODUCT DIFFERENTIATION, EXAMPLES OF BRAND POSITIONING 336
Unit 12: CASE STUDY - THE CONCEPT OF PRODUCT LIFE CYCLE (PLC) 365
BLOCK 5 Pricing Decision and Strategies 0.8 388
Unit 13: PRICING DECISION AND STRATEGIES, IMPORTANCE OF PRICING 389
Unit 14: FACTORS INFLUENCING AND PRICING DECISIONS 419
Unit 15: PRICING STRATEGIES AND STEPS IN PRICING PROCEDURE 446

Prior Learning

The Learner should have fundamental understanding of Business management
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