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Content Course Credit Page No 

BLOCK 1 Foundations of Information Sources 0.8 1 
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Unit 2: Primary Sources        32 
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BLOCK 2 Evaluating Information: Human and Institutional Perspectives 0.8 84 

Unit 4: Criteria Of Evaluation  
85 
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211 
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A general knowledge of library systems, catalogs, classification, and information organization will be beneficial. 

 


	Learning Objectives
	Difference Between Primary and Secondary Sources:
	How Secondary Sources Are Used:
	Types of Tertiary Sources:
	Characteristics of Tertiary Sources:
	Examples of Tertiary Sources in Action:
	Importance of Tertiary Sources:
	Limitations of Tertiary Sources:
	Difference Between Primary, Secondary, and Tertiary Sources:
	Learning Objectives (1)
	 Key Ethical Practices in Media Creation
	Learning Objectives (2)
	1. Library Services:
	2. Technical Services:
	3. Digital Services:
	4. Corporate Information Services:
	1. Accessible
	2. Reliable
	3. Timely
	4. Scalable
	1. Search Strategies
	2. Catalogs and Indexes
	3. Interlibrary Loans
	4. User Accounts
	Summary of Techniques for Accessing Information Services:
	Learning Objectives (3)
	1. Ready Reference
	2. In-Depth Reference
	3. Virtual Reference
	1. Newsletters
	2. Alert Services
	3. Media Monitoring
	Learning Objectives (4)
	10.3.1 Concept of a Literature Search
	10.3.1 Importance of a Literature Search
	1. Understanding the Current State of Research
	2. Identifying Gaps in Knowledge
	3. Supporting Evidence-Based Decision-Making

	10.3.3 Key Benefits of Conducting a Literature Search
	10.3.4 Steps in Conducting a Literature Search
	Techniques for Evaluating and Organizing Search Results
	10.6.1 Using Citation Management Tools
	Key Tools:
	Best Practices:

	10.6.2 Reviewing Abstracts to Filter Relevant Studies
	Steps for Effective Abstract Review:
	Exclusion Criteria:

	10.6.3 Categorizing Results by Themes or Research Questions
	Steps for Categorizing Results:
	Example: For a literature review on climate change adaptation, you could organize papers by:

	10.6.4 Creating a Synthesis

	Learning Objectives (5)
	1. Familiarizing Users with Available Information Resources
	Key Benefits:

	2. Building Confidence in Using Library Services and Digital Tools
	Key Benefits:

	3. Encouraging Lifelong Learning and Independent Research Skills
	Key Benefits:

	1. Identifying Information Needs
	Key Skills:

	2. Searching Effectively
	Key Skills:

	3. Evaluating Sources
	Key Skills:

	4. Ethical Use of Information
	Key Skills:

	11.5.1 Workshops and Seminars: Hands-On Training Sessions
	Key Advantages:
	Best Practices:

	11.5.2 Embedded Instruction: Integrating Literacy Skills into Academic Courses
	Key Advantages:
	Best Practices:

	11.5.3 Online Tutorials: Self-Paced Modules on Research Skills
	Key Advantages:

	4. One-on-One Consultations: Personalized Guidance for Specific Needs
	Key Advantages:

	11.6.1 Library Databases: Providing Access to Scholarly Articles
	Key Features:
	Best Practices:

	11.6.2 Search Engines: Offering Quick Access to a Broad Range of Resources
	Key Features:

	11.6.3 Citation Tools: Streamlining Reference Management
	Key Features:

	11.6.4 Learning Management Systems (LMS): Hosting Tutorials and Instructional Content
	Key Features:
	Case Study
	True/False
	Multiple Choice Questions (MCQs)
	Very Short Questions
	Short Questions
	Long Questions
	Case Study (1)
	True/False (1)
	MCQs
	Very Short Answers
	Short Answers
	Long Answers

	Learning Objectives (6)
	12.3.1 Enhancing the Usability and Accessibility of Information Systems
	12.3.2.Aligning Services with User Expectations and Needs
	12.6.3 Identifying Gaps and Opportunities for Innovation
	Key Aspects:

	Conclusion
	12.4.1 Define the Objectives of the Study
	Examples of Objectives:

	2. Select an Appropriate Method
	Common Methods:

	3. Analyse the Data to Identify Patterns and Insights
	Key Steps in Data Analysis:

	Conclusion (1)
	12.5.1 Search Patterns and Preferences
	Key Areas to Analyze:

	12.5.2 Time Spent on Tasks
	Key Areas to Analyze:

	12.5.3 Challenges Encountered During Interactions
	Key Areas to Analyze:

	Best Practices for Analyzing User Behavior
	12.6.1 Designing User-Centered Information Systems
	How User Studies Apply:

	12.6.2. Improving Training Programs and User Education
	How User Studies Apply:

	12.6.3. Enhancing Accessibility and Usability of Services
	How User Studies Apply:
	Case Study
	True/False
	Multiple Choice Questions (MCQs)
	Very Short Questions
	Short Questions
	Long Questions

	Learning Objectives:
	13.3.1. Concept of Information Use Studies
	Key Aspects of Information Use Studies:
	Theoretical Foundations:

	13.3.2. Scope of Information Use Studies
	A. Personal Information Use
	B. Organizational Information Use
	C. Public and Social Information Use
	D. Information Use in Research and Academia
	E. Technological Influences on Information Use

	13.3.3. Methods in Information Use Studies
	13.3.4. Importance of Information Use Studies
	13.4.1. Qualitative Research Methodologies
	A. Interviews
	B. Focus Groups
	C. Ethnographic Studies
	D. Case Studies

	13.4.2. Quantitative Research Methodologies
	A. Surveys and Questionnaires
	B. Content Analysis
	C. Log Analysis
	D. Statistical Analysis

	13.4.3. Mixed-Methods Research
	A. Sequential Explanatory Design
	B. Concurrent Triangulation Design
	C. Case Study with Surveys

	13.4.4. Participatory and Action Research
	13.4.5. Usability Testing
	13.5.1. Improving Information Systems and Digital Libraries
	A. Designing User-Centered Systems
	B. Optimizing Information Retrieval
	C. Enhancing Information Systems Usability

	13.5.2. Enhancing Educational Practices
	A. Developing Information Literacy Programs
	B. Supporting Research and Academic Writing
	C. Tailoring Library Services to User Needs

	13.5.3. Optimizing Healthcare Information Systems
	A. Informing Health Information Management Systems
	B. Patient Information Seeking and Health Literacy
	C. Supporting Evidence-Based Medicine

	13.5.4. Improving Decision-Making in Organizations
	A. Knowledge Management Systems
	B. Supporting Organizational Decision-Making
	C. Enhancing Communication within Organizations

	13.5.5. Informing Public Policy and Civic Engagement
	A. Improving Public Access to Government Information
	B. Enhancing Public Health Communication
	C. Supporting Community Engagement and Social Movements

	13.5.6. Facilitating Scientific Research and Innovation
	A. Supporting Open Science Initiatives
	B. Enhancing Collaboration Across Disciplines

	Learning Objectives: (1)
	14.3.1 Key Reasons Why Marketing is Important in Information Services:
	14.3.2 Marketing Strategies in Information Services

	1. Understanding the Audience
	2. Traditional Marketing Strategies
	a) Brochures and Flyers
	b) Workshops and Seminars
	c) Print Advertisements

	3. Digital Marketing Strategies
	a) Social Media Marketing
	b) Email Campaigns
	c) Website Optimization and SEO (Search Engine Optimization)
	d) Paid Advertising (PPC)

	4. Engaging Content Marketing
	a) Blogs and Articles
	b) Video Content
	c) Infographics and Visual Aids

	5. Analytics and Data-Driven Marketing
	a) Website Analytics
	b) A/B Testing

	6. Building Strong Relationships with Users
	a) Feedback and Surveys
	b) Community Building

	14.5.1. User Feedback
	Methods for Collecting User Feedback:
	Why User Feedback Matters:

	14.5.2. Service Usage Statistics
	Metrics to Track:
	Why Service Usage Statistics Matter:

	14.5.3. Return on Investment (ROI)
	Calculating ROI:
	Why ROI Matters:

	14.5.4. Other Key Performance Indicators (KPIs)
	Examples of KPIs:

	14.5.5. Continuous Improvement and Adaptation
	Strategies for Improvement:




