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Content Course Credit Page No
BLOCK 1 Foundations of Information Sources 0.8 1
Unit 1:Categorisation of Sources 2
Unit 2: Primary Sources 32
Unit 3: Secondary And Tertiary Sources 58
BLOCK 2 Evaluating Information: Human and Institutional Perspectives 0.8 84
Unit 4: Criteria Of Evaluation 85
Unit 5: Humans As Sources Of Information 108
Unit 6: Institutions As Sources Of Information 129
BLOCK 3 Exploring Information channels: Media, Services and Applications 0.8 149
Unit 7: Media As Sources Of Information 150
Unit 8: Information Services: An Overview 169
Unit 9: Types Of Services: Reference Service, Case, Etc. 193
BLOCK 4 Empowering Users: Information Access, Literacy, and Insights 0.8 210
Unit 10: Literature Search And Database Services 211
Unit 11: User Education And Information Literacy 240
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Unit 14: Marketing Of Information Services 318

Prior Learning

A general knowledge of library systems, catalogs, classification, and information organization will be beneficial.
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